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A ACAOCULTURALCOMO ELEMENTOTRANSFORMATIVO DAREGIAO

Dalia Paulo



«... sou algarvio e a minha rua tem o mar ao fundo...»
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Industrias Culturais e Criativas

O conceito de Industrias Culturais e Criativas (ICC) é vasto e diverso e
abarca um conjunto de atividades que tém em comum a utilizacdo da
criatividade, do conhecimento cultural e da propriedade intelectual
como recursos para produzir bens e servicos com significado social e
cultural, como sejam as artes performativas e visuais, 0 patrimoénio
cultural, o artesanato e a joalharia, 0 cinema, a fotografia, a radio, a
televisao, a musica, a edicao, o software educacional e de
entretenimento (assinaladamente video jogos) e outro software e
servicos de informatica, os novos Média, a arquitetura, o Design, a moda
e a publicidade.
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« “Acultura adquire formas diversas através do tempo e do espaco.
Essa diversidade manifesta-se na originalidade e na pluralidade
das identidades que caracterizam os grupos e as sociedades que

compéem a humanidade. Fonte de intercambios, de inovacao e de

criatividade, a diversidade cultural é tao necessaria para o género
humano como a diversidade bioldgica o é para a natureza.”

in Mondiacult, World Conference on Cultural Policies and Sustainable
Development Unesco, 2022, p.3



* We reaffirm the recognition of the right to take part in cultural life
as a human right, inherent to dignity and identity. Culture
contributes to the full exercise of human rights and fundamental
freedoms, peacebuilding, inclusive economic growth, climate
resilience, wellbeing and sustainable development. It is a global
public good, with intrinsic value, whose transformative power must
be fully mobilized to address today’s challenges and to shape more

just, equitable, peaceful, intercultural, inclusive and sustainable

societies.

in Mondiacult, World Conference on Cultural Policies and Sustainable
Development Unesco, 2025, 29 September — 1 October 2025, Barcelona,

Spain
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Reclaiming art and culture
for the common good

* “Meanwilhe, the creative industries agenda had little to say about actual
cultural industries (... ) And despite their gamble on the rhetoric of
creative industries, art and culture are now more marginalised in public
policy than at any time since the 1980s” p. 39

Justin O’Connor



Highlights

In 2022, over 2 million cultural enterprises in the EU generated around
€199 billion value added, 2.0% of the total business economy.

The cultural sector’s net turnover was around €503 billion, 1.3% of the total
net turnover generated within the EU’s business economy in 2022.

In 2022, most of the EU cultural sector’s value added was generated by
small and medium-sized enterprises.

Culture statistics - cultural enterprises - Statistics Explained - Eurostat

eurostat


https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
https://ec.europa.eu/eurostat/statistics-explained/index.php?title=Culture_statistics_-_cultural_enterprises#:~:text=In%202022%2C%20over%202%20million%20cultural%20enterprises%20in,generated%20within%20the%20EU%E2%80%99s%20business%20economy%20in%202022.
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Creative Europe
Creative Europe home page

CROSS-SECTORAL Strand

Reinforcing collaboration
between cultural and creative
sectors

Creative Europe 4

About the Creative Europe
programme

Find general information about
the Creative Europe programme

Projects

Projects funded by the
programme supporting Culture
and MEDIA

Funding w

Cultural heritage w» Resources w

Creative Europe CULTURE
strand

Supporting and promoting
Europe's culture sector

@ Language: English

What's new w

Creative Europe MEDIA strand

Supporting and promoting
Europe's audiovisual sector




LEITURA

* “A cultura é muito mais do que a soma de produtos
artisticos e culturais: é processo e modo de vida que
permeia todas as esferas da experiéncia humana
(Nag¢des Unidas, Conselho de Direitos Humanos, 2022,

| P
Relatorio Mundial de
paragrafo 9). A cultura incorpora a maneira como as POIl'tica cultural da u NEsco
pessoas dao sentido as suas vidas e compreendem
seus ambientes humanos, naturais e artificiais, tanto 2025 — cultura: 0 0“8
em ambito individual quanto coletivo.”
ausente




Culture for a sustainable future

For the firsttime, UNESCO offers the most comprehensive global snapshot of cultural
policies, encompassing all regions and cultural sectors. Drawing on more than 1,200
national and local reports subrmitted between 2019 and 2024, the Global Report on
Cultural Policies maps how countries are promoting culture through public policy,
revealing both growing momenturm and urgent challenges.

Recognition of culture’s essential rolein fostering inclusive and sustainable societies
is gaining ground globally, with the majority of Member States reporting itsintegration
into their national sustainable developrment
plans. However, this commitrmant is not
consistently reflacted ininternational
cooperation efforts - with only
46%0 of countries inthe Global
Morth and 58%in the Global
Southhaveincorporated
culturainto their
developrment strategies.
Although cultural and
creative industries account
for 3.39% of global GDP
and 3.55% of global
employment, substantial
inequalities remain interms
offunding, access and
participation.

93%

of reporting Member States
recognize culture in national
sustainable development plans

The report calls for a stand-alone
goal for culture inthe post-2030 global
agenda-recognizing culturenot onlyas a

rmeans, but as anendin its own right. Such a goal would embed cultural rights, heritage
and diversity within sustainable development, while providing the visibility, investment
and accountability needed to ensura culturais no longer left behind.

LEITURA

Relatorio Mundial de
Politica Cultural da UNESCO
2025 - Cultura: 0 0DS

ausente




« ‘“Across all regions, culture is recognized as a
cornerstone of inclusive and democratic societies. A
rights-based approach was reaffirmed, with cultural
policies increasingly focused on civic participation,
equality, youth engagement and artistic freedom.
However, the nature of the challenges and priorities
varies according to context. In regions with more
established cultural infrastructure, such as parts of
Western Europe and North America, policy LEITURA
discussions centred on adapting systems to address
emerging issues — ranging from the ethical

F = -
governance of artificial intelligence to climate Relato rlo Mundlal de
resilience and misinformation. Concerns about fair Fg=
remuneration for cultural professionals, the gender PO' Itlca cu Itu ral da u N Esco
pay gap and inclusive governance frameworks also
featured prominently.” p. 10 2025 — cultu ra: 0 0“3
ausente




«  Setores mais dindmicos para inovacido e competitividade
*  Turismo cultural representa 40% do turismo europeu
«  Startups de tecnologia digital muito ativas no setor

. Efeitos de crescimento transversais a outras areas

People Power Partnership Project™ Loulé integra projeto europeu de
cocriagao artistica




Algarve: Potencial Cultural e Criativo

. Patrimoénio Cultural e identidade mediterranica forte

. Turismo como motor econdémico consolidado

* Necessidade de diversificacdo e qualificagao da oferta
+  Desafio da sazonalidade e fixagdo de artistas e criativos - S " . , e — -
* Projetos criativos ligados ao saber fazer consolidaram-se

*  Museus, Teatros e Galerias qualificaram a sua oferta

* Apoio a criagao cultural e artistica € um fator em crescimento

»  Estruturas profissionais na area das artes performativas e visuais triplicaram

na ultima década




Criagao de emprego qualificado como valor acrescentado

Atracao de pessoas para viver na Regiao e/ou numa cidade

Coesao territorial e refor¢o da identidade coletiva

Acesso a cultural e a incentivos de apoio a criagao

Requalificagao urbana e atratividade regional

Criac&o de espagos e/ou agdes comunitarias no interior para combater a desertificacao

Criagao de cidadania, pensamento critico , acesso, refor¢o dos valores da democracia e Liberdade

Trabalhar a Democracia Cultural




LOULE
CRIATIVO

Impacto Economico da Cultura

TURISMO
CRIATIVO

* Diversificagao da base econdémica regional
+ Criacao de ecossistemas culturais e criativos (TASA, Loulé Criativo,
LAC)
* Criacao de cadeias de valor culturais e criativas (Redes e MACA)
* Atragao de investimento e internacionalizagao
*+ Combate a sazonalidade através de criacao de produtos culturais
(Rotas tematicas — literature, Al-mutamid)
Coesao Social e Identidade
+  Fortalecimento da identidade cultural regional
* Inclusao e participagdo comunitaria
» Fixacéao de criativos e artistas

Portefdlio"de servigcos
» Valorizagao de saberes e praticas tradicionais




* Requalificacdo de espacos urbanos e rurais

» Criacao de clusters e bairros culturais

« Desenvolvimento de rotas e destinos culturais

Combate ao despovoamento do interior (Alte, Estoi, Penina,

Monchique, Aljezur, Alcoutim)

Experiéncias auténticas e prolongamento de estadia

Conteudos criativos e plataformas de difusao



* Governacéo colaborativa entre atores publicos e privados
. Investimento em infraestruturas culturais e criativas

 Formacao e capacitacao de profissionais do setor

* Integracdo na RIS3 Algarve e acesso a financiamento

* Dependéncia excessiva do turismo de massas
*  Fragmentacéao da oferta cultural
* (Ainda) Falta de articulagao entre agentes culturais

Necessidade de profissionalizagao do setor



Plataformas de Inovacao e Colaboracdo da RIS3
Financiamento nacional e comunitario disponivel
Cooperacao transfronteirica Algarve-Alentejo-Andaluzia

Crescimento da economia

I\Zél Divulgagao Programacao Apoiamos Talentos O Museu Zer0 A Associacdo Contactos PT v
criativa digital RN
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MUSEU ZERO

A magia do Digital
o
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Fortaleza de Sagres - Marca do Patrimdnio Europeu e Lugar de Global
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Rede Teatros
e Cineteatros
Portugueses




A acao cultural transforma quando € estratégica,
colaborativa e integrada com outros setores. O
Algarve tem as condigdes para (continuar a)
fazer desta transformacao um motor de
desenvolvimento sustentavel e distintivo.
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